Global marketing
Question 1
[bookmark: _GoBack]One of the most interesting topics for me was market segmentation. Market segmentation refers to the process of identifying customers with similar characteristics and who are likely to exhibit similar responses to an organization's marketing mix. Marketing segmentation can be based on income, gender, geography, population education, occupation, age and ethnicity. Identifying what a particular segment requires is crucial in marketing. You should be able to know what a specific segment needs so that you fulfill those demands or fill the gap. For example, Millennials and Generation Z are more attracted to gadgets like smartphones and laptops because of their love and addiction to the internet. Another interesting topic was targeting, which assessed the attractiveness of the identified segments and associated markets to pursue. Market segmentation and targeting go hand in hand. Targeting enables you to identify your competitors in a certain market segment, feasibility and compatibility, among others. I found these two concepts vital for any company to consider if it is to be successful. You have to know the characteristics of your customers, what they need at what time; otherwise, you are likely to lose them. This knowledge will be helpful to me as I plan to start a new business when I complete college. I will always ensure I understand my customers and their needs, what particular group requires, etc. This will help me fulfill their needs. 
Question 2
a) People like shopping on cross border because of differences in currency value. They seek the benefit of buying goods at a cheaper price than their own country because the home currency could be stronger than the other country. In other words, prices are lower outside their own country. Another reason that necessitates cross-border business is high tariffs in the home country that can lead to increased product prices. Unique brands that aren't in the home country also necessitate cross-border shopping. Basically, customers who go for cross-border shopping look for uniqueness and quality of product coupled with the reduced price. 
b) An example of a product suitable for cross border is motor vehicles. For example, purchasing a vehicle in Africa is always from overseas is always very cheap compared to buying an assembled vehicle in the home country. Online shopping through Amazon, Alibaba, and eBay also facilitates buying and selling electronic goods (TV sets, smartphones, laptops), jewelry, and clothes. 
